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BID Funded deep cleaning

Parts of The Old Rock in the town centre has been
steam cleaned and had the chewing gum removed.
Thousands of pieces of gum were lifted, and there will
now be a maintenance programme in place to keep
the area gum free. The BID has also asked the Council
forits help in finding a solution to the defacing of the
public bins on The Old Rock with stickers, the BID will
keep you updated with this. The deep cleaning of The
Old Rock forms part of a rolling programme of deep
cleaning and chewing gum removal that will be taking
place over the next few months all over the town
centre.

Your BID is already
accessing more funds to
benefit your business

The voluntary BID board have approved projects to
supportinthe town centre with those funds. The BID
appliedfor £127,000 from the central government’s UK
Shared Prosperity Fund (UKSPF). This money will be
spenton initiatives to support generating more visitors
and spend for Bury businesses. We will keep you up to
date with these initiatives via the newsletter —one of the
initiatives is a BID Business Liaison role, this person will
become your dedicated on-street contact, look out for
the job advert from next week.
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BID Businesses canh access new
support to help with marketing...

If your business would like to know about visitor
numbers to Bury town centre, when they are visiting
and how long they are staying, we can give your
business access to this data. Bury BID has invested
in software as one of the tools that will assist us to
target the BID’s marketing. This will also be able to
assist with the evaluation of each project that Bury
BID invests in. From March we will report key visitor
statistics to you. We will also provide BID businesses
with another important benefit: the ability to compare
visitor data with other towns, e.g. Bolton.
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Your Bury BID LinkedIn Page

The Bury BID LinkedIn project will form part of the
overarching digital/marketing strategy for the BID. The
newly launched LinkedIn page will be the business-to-
business communications platform for the BID, to support
predominantly the professional services in the BID area.
We will keep you posted about the launch of the consumer-
facing Instagram, Facebook and TikTok pages later this
month.

Aims:

- One of the ways for the BID to increase awareness of the
Bury BID Professional Services activities/achievements/
promotions etc

- To enable Bury BID to keep the professional services
informed of Bury BID activities supported by the
newsletter and networking events

- To create a digital marketing support tool which is a
benefit to the Bury BID businesses

*Recruitment supportis a key priority for the BID -
LinkedIn is a great tool for this.

Invoice reminder

Your BID team

Would you like to get more
involved with your BID...

If you represent a BID business on a Bury retail park
or a hair/beauty business in the town centre and are
interested injoining the Bury BID Board, please let
us know. If you would like to getinvolved with one of
the working groups as you are particularly interested
in specific elements of the town’s management and
promotion please let us know -the groups so far are
listed below.

* Town Management
*Bury’s promotional website
* Bury’s night-time economy
+ Christmas 2023

+ Recruitment, Skills and Training

As a BID business, you will have
received your first BID Levy invoice.
If you have any questions about this,

please don’t hesitate to contact us via
telephone or viainfo@burybid.co.uk
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Abi Richardsonis your key
BID contact. Getin touch if
you have any queries or would
like to get more involved. -
info@burybid.co.uk
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