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Find the Flock: Shaun the Sheep Trail

Bury town centre will be transformed into a baa-rilliant visitor destination this
spring as 12 giant Shaun the Sheep sculptures arrive from 28" February to 30*
April 2026. The flagship event of this year’s Discover Bury Spring campaign,
Find the Flock in Bury is delivered in partnership with BAFTA® award-winning
studio Aardman and global art producer Wild in Art.

The free family trail will feature uniquely designed sculptures by artists from
across the UK, encouraging exploration, repeat visits and increased footfall
across the town centre.

Major Town Centre Events 2026

We're delighted to confirm the return of some of Bury’s
biggest and most popular events in 2026.

Bury BID Comic Con returns to the town centre for the fourth
time on 28™ June 2026, following a hugely successful 2025
event which attracted over 38,900 attendees.

The Bury BID Food and Drink Festival will also return from
24™-26" July 2026, following two years of success and
welcoming more than 134,000 visitors last summer.

Businesses interested in getting involved should contact
imogen rybid.co.uk.

The Bury BID Food and Drink Festival is a celebration of
Bury Market, local hospitality and the town'’s thriving food
and drink scene.

We'd love local food and drink businesses to get involved by
hosting their own activities over the festival weekend, such
as cocktail making, wine tasting, special menus, tastings or
exclusive offers. Taking part is a fantastic way to attract new
customers, boost footfall and be part of one of the busiest
weekends in the town centre calendar.

Want to promote your event or offer? Please contact

imogen@burybid.co.uk.

Welcoming a New Team Member

Bury BID is delighted fo welcome Imogen Keen as Project and Events Manager,
covering maternity leave for Poppy Howarth.

@ www.discoverbury.co.uk

@discoverbury

Imogen brings extensive experience in music events and festivals, having
managed large-scale productions with high-profile artists and delivered
memorable experiences for thousands of attendees. She was drawn to Bury

BID by its strong sense of community and is passionate about producing vibrant,
engaging events that celebrate Bury, connect people and businesses, and attract
new audiences to the fown centre.

You can contact Imogen on imogen@burybid.co.uk.
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All Together Bury

All Together Bury is our new destination marketing campaign
celebrating the people, places and stories that make Bury

a vibrant, creative and community-minded town. Each
episode showcases a local business or individual contributing
to Bury’s unique identity — from independent shops and
cultural venues to long-standing community champions.

The campaign is designed to drive awareness, pride and
footfall by encouraging audiences to discover more of what
Bury has to offer.

You can watch the latest campaign videos via @DiscoverBury
on social media and on our blog at www.discoverbury.co.uk.
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Spring Destination Video Campaign

Alongside All Together Bury, Bury BID is currently planning

the Spring 2026 destination video campaign. Building on the
success of previous campaigns, which achieved nearly 66,000
video views and over 242,000 social media impressions, the
campaign offers excellent visibility for participating businesses.

This is a great opportunity fo promote a seasonal offer, event
or menu to a wide audience through professionally produced
video content shared across Discover Bury channels.

Want to be involved?

Please contact sally@burybid.co.uk.

Training and Dates for Your Diary

Backing local businesses remains a core BID priority. Levy-paying businesses
can now access free unlimited training through Seedl, with hundreds of live,
virtual courses covering food hygiene, customer service, mental wellbeing, Office
365, health & safety, retail, hospitality and communication. In addition, Bury BID
continues to offer development and networking opportunities, including:

Business Crime Reporting Drop-In - 10™ and 17" Feb 2026, Mill Gate
Bury Business Club Networking -5™ Feb 2026, The Met

Deaf Awareness Training - 10 Mar 2026, The Fusilier Museum
Emergency First Aid at Work - 21 Apr 2026, The Fusilier Museum
Business Netwalking - 28" Apr 2026, Library Gardens

For more details, visit www.discoverbury.co.uk or contact the BID team.

SAFE AND CLEAN

Business Crime Reporting Drop-In Sessions

Bury BID, in partnership with Greater Manchester Police, is hosting Business Crime Reporting (BCR) System Drop-In
sessions to support a safer town centre. The BCR system allows businesses to report and track incidents, helping fo

identify patterns and improve local safety. Hands-on sessions will take place at 1lam - 12pm on 10" and 17" February 2026
at 35 Haymarket (Sofa Storm), Mill Gate. Businesses can sign up, receive training, view demonstrations and learn how fo

use the system effectively.

For more information, contact imogen@burybid.co.uk.
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