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- Wishing all our businesses a successful festive season and a prosperous new year. “

NORTH POLE SAFARI TRAIL

Driving Visits and Engagement

This year’s free North Pole Safari Trail, funded by Bury BID, is boosting family
visits and increasing online engagement with the town centre.

Ten businesses are hosting interactive story points, helping attract new footfall
to their doors while creating a festive experience that
encourages longer dwell time.

The trail has already generated over 4,500 website
visits and engaged nearly 200 participants, supporting
businesses during a key trading period.

Running until 31 December, it acts as a fun, accessible
draw that benefits the wider town centre.

Festive Lights That Enhance the Visitor Experience

Bury BID’s investment in 40,000 LED lights across the town centre - covering
The Old Rock, Bolton Street, Library Gardens and Kay Gardens - creates an
environment where people feel welcome, safe and encouraged to stay longer.

Enhanced lighting is proven to support increased footfall, improve nighttime
visibility and contribute to a more positive visitor impression.

Combined with displays from Mill Gate and The Rock, the festive atmosphere
helps attract shoppers, support hospitality venues and strengthen the overall
appeal of Bury during the Christmas period.

ALL TOGETHER BURY
Championing Our Business Community

Launching this month, All Together Bury is a new campaign dedicated to
celebrating the people behind Bury’s fown centre businesses.

By spotlighting local entrepreneurs, sharing their stories and promoting their
services, the campaign aims to boost visibility, build customer loyalty and

x strengthen community connection. This initiative will help businesses reach new
7 audiences while reinforcing Bury’s identity as a place driven by passionate and
m independent voices. Businesses are encouraged to follow our social channels for
A s opportunities to take part.
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Major New Town Centre
Event for 2026

A new BID-funded town centre event launching in
Spring 2026 will be designed specifically to support local
businesses by driving high visitor numbers, showcasing
local offerings and generating new reasons to visit Bury.

Large-scale events generate measurable economic
impact, and this new programme aims to deliver
long-lasting benefits by increasing spend, awareness
and repeat visits.

More information will be shared in the new year, with
opportunities for businesses to get involved by emailing
howarth rybi k

DESTINATION CAMPAIGNS
Delivering Proven Results

Bury BID’s recent seasonal promotions have provided
measurable value for town centre businesses.

Discover Summer in Bury and Falling for Bury collectively
generated over 73,000 impressions, 5,000 clicks and almost
28,000 video views, driving digital engagement

and awareness.

More than 60 businesses were directly featured, supporting
increased visibility and encouraging additional visits. Website
activity also grew significantly, contributing to stable footfall
across August and September.

Our upcoming festive campaign video, “A Bury Christmas
to All,” will continue this momentum by promoting the fown
as a key Christmas destination. Watch the latest video

af www.discoverbury.co.uk.
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CLEAN AND SAFE INITIATIVES
Supporting a Better Trading Environment

A clean, safe town centre is essential for business confidence,
customer experience and repeat visits.

Bury BID’s recent work includes clearing storm debris from
Library Gardens, removing fly-tipping hotspots and completing
deep cleans across key streets and entry points.

Over 140 incidents have now been logged on the BCR system
with over 85 businesses engaged, helping businesses share
intelligence and deter repeat offenders.

There will be extra police over the festive period, plus GMP-
led hate crime awareness training for our Rangers and town
centre security.

Businesses can join the BCR system by

emailing poppy.howarth@burybid.co.uk.

DATES FOR YOUR DIARY

Business Support and Training Opportunities

Bury BID continues to offer development and networking opportunities

for businesses:

Bury Business Club Networking — 5" Feb 2026, The Met
Emergency First Aid at Work — 24 Feb 2026, The Fusilier Museum
New: Deaf Awareness Training — 10" Mar 2026, The Fusilier Museum

All bookings via poppy.howarth@burybid.co.uk or nigel@burybid.co.uk.
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