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Annual Report

Funded by the businesses in Bury town centre



Funded by the businesses in Bury town centre

A message from the Chair

“I'm delighted to welcome you to the

first annual report from Bury BID, Bury’s
Business Improvement District, funded by
the businesses of Bury town centre.

After many years of feasibility, consultation,
workshops and a pandemic — | am thrilled
that we’ve completed year one of the BID’s
initial five-year term!...

The BID has made a strong start to deliver on its
key objectives of increasing footfall, dwell time and
spend per head whilst raising Bury’s profile locally
and regionally.

The town continues to develop its retail, leisure and
professional service offer. The draw of our vibrant
visitor aftractions remains strong, and the number
of professional services businesses making the town
their home continues to grow. The town continues to
become a more popular place to do business.
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A few of the BID’s highlights from this year for me
include launching the Discover Bury website, giving
the town centre a destination marketing platform
— it is fantastic seeing all the town centre events in
one convenient place. Bury town centfre will at last
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have Christmas Lights on Market Street, Haymarket
Street, Silver Street, Bolton Street, Tithebarn Street
and The Old Rock this year, and for the duration of
the BID term.

The BID Board really enjoyed hosting the BID'’s first
networking event in April and are looking forward
to hosting our second Networking event with

guest speaker Andy Burnham, Mayor of Greater
Manchester, this Autumn.

Thank you to the BID team for their hard work over
the year. The BID Board put a huge amount of
voluntary time and effort into deciding the overall
strategy and direction of the BID team’s activities,
and | would like to take this opportunity fo thank
them for their help and support.”
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Marketing, Promotion & Events

Christmas lights

The BID-funded Christmas lighting scheme will be in place for
the length of the BID term to ensure the lights will be returning
each year until Christmas 2026.

The following areas will have Christmas lights funded by the
BID: parts of The Old Rock, Market Street, Haymarket Street,
Bolton Street and Silver Street. The lights complement the
existing schemes of Mill Gate and The Rock.

Discover Bury Website

The BID’s biggest project to date has been to launch Bury
town centre’s very own digital visitor platform. Discover Bury
is the BID businesses new website for visitors to Bury town
centre - local, regionally and nationally.

This website holds the:

e Bury town centre business directory, where all BID
businesses can provide clear, concise information about
their offering.

e Acentralised event listing calendar, compiling all the
exciting and varied events taking place in Bury fown
centre.

o Key visitor information, including accommodation,
transport, offers and promotions.

e Job vacancy listings and local news to share your key
messages further.

This website is a tool for Bury BID businesses to use as part
of their marketing suite. This is an ongoing project and will
continue to evolve and business feedback is crucial o this.
In addition, the website hosts Bury BID’s digital home and
here you can find all of the latest BID news, documents and
Board minutes.

Tree lights
The BID is also funding the seasonal tree lights which will

come on as the clocks change in the Autumn and remain on
until the Spring.

They will be situated on: The Old Rock, Silver Street, Market
Place, Market Street and Kay Gardens.

Easter Activity

This BID carried out promotional activity around the school
holidays including:

e 1500 Bury fown centre promotional leaflets info local
school bags promoting activities at The Fusiliers
Museum, Bury Art Museum, The Met, The Rock, Mill Gate,
Hollywood Bowl, Vue Cinema, Bury Transport Museum
and East Lancashire Railway to encourage visitors to
Bury town centre and increase dwell time and spend with
local businesses.

- 30,000 digital impressions with Bury Times*

e BID-business dedicated discount flyer produced

«  Promotion of BID-supported Silent Disco events

«  The BID now has established a relationship with 10 local
schools which is a great platform to build upon when
promoting town centre events

Discover Bury social media

The BID is growing its customer-facing platforms of
Instagram, Facebook and Twitter and working with quality
external providers to push key messages about Bury town
centre to wider audience.

07481123 399

@ www.discoverbury.co.uk




What’s coming up...

Bury Comic Con — 29th October 2023

Save the date for Bury Comic Con on Sunday 29th October 2023. This event is
intended to bring new and refurning visitors to remind them and showcase what
a great place Bury is to visit on a Sunday.

This event has been previously held in the Mill Gate and is growing this year

to be town-wide so all BID businesses who would like to get involved, have the
opportunity to do so. In addition to host venues, the BID will be producing a flyer
showcasing retail, food and drink offers throughout the half-term.

Bury Lantern Parade - 26th November 2023

Planning has been underway in the BID’s first year to deliver a Lantern Parade.

As part of the additional funds the BID leveraged in its first year, there will be
a Lantern Parade this winter. The BID has partnered with The Met to deliver
this project, working with local schools and community artists. Workshops will
precede the event, to encourage repeat visits to the town. The BID events
programme is aimed at giving more reasons to visit Bury fown centre.

“Achieving Purple Flag status is fantastic for the
town centre, particularly as it highlights how
closely the nighttime economy businesses work
together and how lucky we are in Bury to have
the wonderful voluntary street pastors that
provide incredible support week after week.”

“The deep cleaning of Bolton Street and the BID-
funded hanging baskets have really brightened
up our part of fown. Bolton Street and Silver
Street have so much to offer our visitors and it’s
great that visitors feel welcomed. We're looking
forward to the Christmas lights being installed
this winter.”

Bury BID, The Met, Market Street, BL9 0BW



Safe & Clean

Specialist Deep
Cleaning

Thousands of pieces of chewing gum
were lifted and stubborn weeds have
been removed in a programme of deep
cleaning along the pavements and
public realm.

This started in January with the Old
Rock, and continued with parts of
Tithebarn Street, Union Street, Market
Street, Kay Gardens, Haymarket Street,
Silver Street, Bolton Street, Broad
Street and Knowsley Street. This is an
ongoing project led by the Town Centre
Management BID working group.

Pubwatch Support

BID night-time economy venues are
supported by the BID’s involvement in
Pubwatch and Purple Flag. The BID is
working on the Scheme Link and Radio
projects for the night-time economy.

Bury town centre has successfully
renewed its prestigious Purple Flag
accreditation for its evening and night-
time economy. Similar to the Blue Flag
for beaches, the award aims to raise
the standard and broaden the appeal
of fown and city centres between the
hours of 5pm to 5am. Going forward,
Purple Flag is a BID-supported project.

“We're really pleased with the impact of the
deep clean outside our business. We are on a
key route into the fown centre and the cleaning
really supports the visitor welcome. It’s the
smallest things that collectively make the
BIGGEST difference.”

Monthly Newsletters

The BID produces a monthly newsletter which is distributed
digitally and hand-delivered to BID businesses. This is a

key method of communication, to ensure the BID can share
important news, updates and opportunities. You can find all
the previous newsletters on the BID’s website.

If you would like to join the mailing list, please inform

info@burybid.co.uk

Planting

The BID has funded an enhanced
floral display in Bury town centre on
parts of Silver Street, Bolton Street and
Manchester Road. The purpose of the
displays is to help support the welcome
to the town centre.

This project was in response to
consultation with the professional
services businesses operating on
Manchester Road, Bolton Street and
Silver Street. The BID hopes to extend
its planting reach to Knowsley Street
next year.

Visitor Monitoring

The BID has been able to invest in visitor monitoring software,
using GPS to get information on visitor numbers, dwell fime
and postcode origination. The BID also has a Visitor Data
working group, to combine resources and statistics from a
range of stakeholders including TfGM and Bury Market. By

working together and combining monthly reporting, the BID

can evaluate the fowns position and target marketing to

increase visitor numbers.

@ www.discoverbury.co.uk

07481123 399




Backing Business

Netwalking

The BID delivered monthly Netwalking sessions as the
weather turned warmer over the spring and summer.

The objective of this was for the businesses to make new
business connections whilst walking for their health and
their afternoon productivity levels.

The 45-minute walks took place on the first Wednesday of
the month with around 60 attendees over the 3 sessions.

Employer Forum

Bury BID supported Bury College in partnership with
Bruntwood, on the launch of a brand new event aimed at
supporting the talent needs of local employers.

The event provided updates about regional and local skills
strategies, listened to your concerns around recruitment
challenges and offered ways to access support; and
connected businesses with Bury College’s offerings and the
opportunities available for Bury BID businesses to benefit
from these services.

Business Liaison

Sally Boyd is Business Liaison for the BID feam. Sally meets with
the businesses when she calls in with the monthly newsletter.
Sally receives business updates and uploads the latest news,
events and offers to the Discover Bury website. Businesses

can share events, news or job vacancies on Discover Bury by
contacting admin@burybid.co.uk

Sally joined the BID from an advertising and arts marketing
background and has made Bury her home for the last 20 years.

Working Groups

This is an opportunity for BID businesses to get more involved
and influence the strategy and spend in these areas. The
working groups are:

«  Eventfs and Marketing

e Town Centre Management
«  Visitor Data

. Recruitment, Skills & Training

To get involved with any of these groups, please contact
info@burybid.co.uk

“| just wanted to share a little story of success from one of our
recent netwalking events. On the last event | met Laura Pedley
from Fast First Aid, we chatted and from that | understood they
provided more than just first aid courses. We have just booked
some courses with Fast First Aid that without meeting Laura at
the event | wouldn’t have been aware they provided spending
just shy of £2000 and most importantly keeping the money

in our local economy! We are looking forward to booking our
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future training needs locally foo

Bury BID, The Met, Market Street, BL9 0BW




LinkedIn

The Bury BID LinkedIn strategy forms part of the over-arching
digital/marketing project for the BID. The LinkedIn page is the
business-to-business communications platform for the BID, fo
support the professional services in the BID area. The aims:

e Increase awareness of the Bury BID Professional Services
activities/achievements/promotions etc

o To enable Bury BID to keep the professional services
informed of Bury BID activities supported by the
newsletter and networking events

« To create a digital marketing support tool which is a
benefit to the Bury BID businesses

Businesses fell us that recruitment is becoming an increasing
challenge for them, which they are looking for support on.
LinkedIn is a great tool for this.

“It was great to get to meet other fown
centre businesses and hear how we can get
involved. | particularly enjoyed listening to the
speaker who updated us all on the Flexi Hall
and I’'m looking forward to the next event in
November.”

Finance

Bury BID Financial Summary: July 22-July 23

BID INCOME

BID Levy Income 316,331
Other Income 32,960
Total Income 349,291
BID EXPENDITURE

Enhance/Support/Creative/Promote 69,015
BID Project Delivery Management & Overheads 123,116
Total Expenditure 192,131
RESERVES CARRIED FORWARD 157,160

BID project delivery allocation for year 2

Networking

It was fantastic to have so many businesses at the BID’s
inaugural networking event at The Met in April. Thanks to

the brilliant speakers Vic Robinson, Elizabeth Faulkner, Vicki
Kay, Nigel Shields & Richard Spensley. The objective was to
showcase the work of the BID so far and the exciting plans for
the town. Keep up to date with all things business in Bury town
centre by following Bury BID on LinkedIn.

Please save the date for the BID’s next Networking event on
November 2nd, with guest speaker Andy Burnham, Mayor of
Greater Manchester.

P biinane

“As a business that’s chosen to make its
Head Office in Bury, it’s exciting to see all of
the Networking opportunities and business
updates profiled on Bury BID’s LinkedIn. It’s
also great to have this extra marketing fool
for sharing messages to a local business
audience utilising Bury BID’s LinkedIn”

The BID invoiced for its first year’s levy in Jan 23 which
meant funds were received towards the end of its first
financial year. The BID is in a strong position to deliver
BID town centre projects, that will generate increased
footfall and profile for the town in the BID’s second
year and beyond.

More detailed financial information can be found in
the documents sections of the Bury BID website. If
you would like any additional information, please
contact the Bury BID Director.

@ www.discoverbury.co.uk 07481123 399




23, Bury

UKSPF

The BID applied for £127,000 from the central government’s
UK Shared Prosperity Fund (UKSPF). This money has been
and continues to be spent on projects to support generating
more visitors and spend for Bury businesses. Businesses are
kept up to date with these projects via the monthly newsletter.

Abigail Richardson, Project Executive
Sally Boyd, Business Liaison

Victoria Robinson, BID Chair, The Met

Michael Shroot, BID Vice Chair, Woodcocks Haworth and Nuttall Solicitors
Coleen Rhodes, BID Vice Chair, David Spruce Footwear
Arnold Wilcox-Wood, BID Executive Board Member, The Rock
Louise Jackson, Wax and Beans

Jennifer Smith, Broad Street Social

Victoria Kay, Barista

Nigel Shields, Bury College

Sarah Porru, Bury Council

Andrea George, Bruntwood

Fiona Gaskell, Clough and Willis

Bury BID, The Met, Market Street, BL9 0BW
@ www.discoverbury.co.uk

07481123 399
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