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A message from the Chair

As Chair of the Bury BID Board, | am delighted
to present our Annual Review for the past year.

Our collective efforts have driven significant
progress across various initiatives, reinforcing
our commitment to making Bury a thriving hub
for business and community life.

Some key highlights were successfully delivering two
well attended town centre wide Comic Con events
(October 2023 and June 2024) which brought families
to the town centre. It was wonderful to see Bury so full
of life.

With the support of The Met, Bury we also held

our first community focused Lantern Parade with
hundreds attending. The animation of Kay Gardens
with a Fire Garden provided by Walk the Plank was a
unique way fo bring art and animation to the

town centre.

Our town also had the honour of hosting the
renowned sculpture of the Knife Angel. It brought
visitors from far and wide, fostered collaboration
with Bury Council and Greater Manchester Police
and promoted engagement with the community on
preventing knife crime.

We were delighted to welcome Greater Manchester
Mayor, Andy Burnham to Bury for our November
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networking event. It was a welcome addition to
the business calendar, with over 70 local business
in attendance, and providing an opportunity for
local businesses to hear the strategic direction for
Greater Manchester.

The Met was delighted to support local employers
by providing the venue for a Bury Works
Recruitment Event, organised by Bury BID in
partnership with Bury Council and Jobcentre Plus.
Over 27 employers and providers came to the event
and over 425 job seekers attended the event.

| extend my heartfelt thanks to our dedicated team,
my fellow voluntary board members, and the entire
Bury community for their unwavering support and
collaboration. Together, we are shaping a bright
future for Bury, and | look forward to another year
of growth and success.
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Our Mission: Making Bury Better

Business Profile

Bury BID is the Business Improvement District dedicated to
enhancing the economic and business vitality of Bury.

Funded by Bury town centre businesses and administered
by the Bury BID Team, we strive to create a more vibrant,
welcoming, and prosperous environment for businesses and
visitors to the town.

Our initiatives focus on fostering growth, promoting local
commerce, and improving the business environment.

With a proactive approach, our aim is
to make Bury a leading destination for
business and visitors.

BID OBJECTIVE 1 - MARKETING & EVENTS

The BID’s Headline Events
Lantern Parade - November

The hugely successful Lantern Parade was brought fo the
town by the BID in partnership with The Met, Bury.

This exciting new event in Bury’s calendar has become a
firm favourite for hundreds of local families.

The BID enabled hundreds of local school children and
families to take part in lantern making workshops. The
family workshops were held in the town centre in the weeks
leading up to the parade, creating more reasons for families
to visit Bury.

The objective of the event marketing strategy and
workshops was to promote all the events taking place in
the town centre and create more reasons to visit and spend
time there.

For 2024’s Lantern Parade engagement with the local
businesses has increased with the offer of Lantern Parade
networking events and workshops.

“We love being part of Bury BID. It is amazing to be
involved with such exciting events that happen right
outside my business. It is wonderful to welcome new
visitors to the town and Barista.” - Victoria Kay, Barista

Knife Angel - March

In Spring, the town hosted the nationally acclaimed Knife Angel
sculpture. The BID led the project in partnership with Bury
Council and Greater Manchester Police. The sculpture was
positioned in the heart of the town centre.

The month-long installation brought visitors from far
and wide and promoted the power of collaborative and
partnership working.

It also supported an extensive programme of community
and schools engagement tackling the difficult issue of knife
crime and educating communities in order to make them
safer places to be.

1.36m 11000

FOOTFALLTO THE TOWN VISITORS TO THE DISCOVER
CENTRE IN MARCH BURY WEBSITE

1200+ 556336

SCHOOL CHILDREN CAME SOCIAL MEDIA IMPRESSIONS
TO VISIT THE KNIFE ANGEL FROM THE DIGITAL CAMPAIGN

BID OBJECTIVE 1 - MARKETING & EVENTS

Comic Con - October & June

Since the last annual report, Bury BID have delivered two
town centre wide Comic Con events in October and June.

Working with key stakeholders and partners including Bury
Art Museum, The Met Bury, The Fusilier Museum, Mill Gate
and The Rock Shopping Centre, the event saw thousands of
people visiting the town centre to enjoy the free event.

The great success of Comic Con has provided a strong
platform to build on for future events. In 2025, we aim
for even more visitors, staying longer, and enjoying the
town centre.

COMIC CON VISITORS TO THE FOLLOWING VENUES

920 500 +767%

BURY ART THE FUSILLIERS ~ INCREASE IN VISITORS
MUSEUM MUSEUM ON PREVIOUS WEEK

DIGITAL CAMPAIGN HAD OVER
7000 WEB VISITS, 9000 CLICKS ‘I 7 5 8 O 8
AND SEARCH IMPRESSIONS OF )

SCHOOLS ENGAGED

PEOPLE TOOK VISITORS TO ST VISITORS TO KAY
PART IN THE JOHN’S SQUARE 300 GARDENS TO VIEW 5 IN THE LANTERN
LANTERN PARADE & THE ROCK THE FIRE GARDEN MAKING WORKSHOP
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BID OBJECTIVE 2 - SAFE AND CLEAN

Town Centre Improvements

Key priorities for the BID include working with Bury Council
on upgrading the bins and improving seating facilities on
The Old Rock. The BID is also working with the businesses on
improving the safety and cleanliness of unadopted areas.

Bury BID has also commissioned a joint project with Bury
Council and Greater Manchester Police o increase CCTV
coverage in the town centre. Two new cameras have been
installed and four additional cameras are due to be installed
in the new financial year. This will enable facial recognition
technology to support the monitoring of the fown centre and
keep our streets safer.

Business Crime Reporting (BCR)
System

Further to feedback from retailers and nighttime economy
businesses who have said they want a more cohesive and
co-ordinated approach to crime reporting, Bury BID with
the support of Bury Council, Greater Manchester Police, The

Christmas Lights

The businesses fold us that Christmas lights were a priority
for them.

In 2023, the BID installed trees lights and lamp post motifs
on Market Street, Kay Gardens, The Old Rock and Library
Gardens. A new lighting scheme was also introduced on the
Old Rock and Union Street.

This BID funded Christmas lighting scheme will return in
2024 and will be switched on to light up the streets for the
Lantern Parade on 14 November.

Rock Shopping Centre and the Mill Gate, has launched and
funded a new Business Crime Reporting System.

The BCR system, which will be rolled out in 2025, offers an
efficient and user-friendly platform for businesses fo share
information in a GDPR compliant format.

By streamlining communication between businesses and
the police the BCR system supports quicker responses to
incidents and helps prevent future crimes.

Greater Manchester Police have also praised the initiative,
highlighting its benefits for both businesses and local police.

“This innovative tool enhances our ability to respond swiftly

and effectively to incidents, ensuring a safer environment
for everyone. The BCR system supports businesses to report
crimes easily to receive timely support from our officers.”

Networking Event - November

In November we were delighted to host the Mayor of
Greater Manchester, Andy Burnham, as guest speaker.

Over 70 local businesses attended and heard firsthand the
strategic plan for Greater Manchester which focused on
skills and connectivity.

This event gave businesses the opportunity to talk directly to
the Mayor and understand initiatives and directives that will
to support the town centre including development of Bury
Metro Interchange, plans for new routes connecting Bury
with Rochdale and how these changes will have a significant
and positive impact on the town centre. Guests were also
invited to take part in a Q&A.

Training

BID OBJECTIVE 3 - BACKING BUSINESS

Recruitment Event - May

“By working together with Bury BID, local authorities and
business organisations, we can address the needs of both
employers and jobseekers more effectively. This event

is a testament to the power of partnership in creating
meaningful opportunities for all.” - Sarah Bagshaw,
Employer Advisor Manager at Jobcentre Plus

The event held in the fown centre at The Met Bury, in
partnership with Bury Council and Jobcentre Plus, hosted 27
businesses and attracted 425 job seekers to explore a wide
array of careers.

This strong engagement underscores the events

pivotal role in bridging the gap between employers and
potential employees, and furthermore supports the BID’s
ongoing efforts to bolster local employment and support
local businesses.

A second event is being planned for Spring 2025.

Bury BID funded and hosted a series of training events to support local businesses.

“A very informative and fun interactive course, packing a lot into a day.
Shaun was very entertaining, and the time flew by. Definitely recommend this

course to others.” — Abi Chicken, Rider Hunt

Employees of 10 local businesses attended one of the full day, certificated

Emergency First Aid at Work courses facilitated by Bury based business First
Aid Safety Training (FAST). The first event took place in Jul 2024 with further
events planned for Sep 2024 and Jan 2025, all held at The Fusilier Museum.

Netwalking

Our monthly Spring and Summer netwalking events have
continued over the past year. We have plans in the future to
develop these to include guest speakers, wellbeing sessions or
post walk gatherings.

In 2024-2025 we will be launching ‘A Brew with the BID’
initiative. This is a monthly surgery where local businesses
can meet with the Town Centre Director and raise issues,
discuss initiatives and keep up to date with the work that the
BID is doing.

Voluntary Membership

“Joining Bury BID has been fantastic for my independent bar.
Connecting with other business owners and receiving support
from the BID team has helped me focus on growth. The events
programme has attracted new customers and boosted Bury’s
reputation as a destination.” - Jen Smith, Broad Street Social

Bury BID has seen the following voluntary members join this

past year: AspinFM, Privilege HR and LUV Fitness. These joined
our original voluntary member, Broad Street Social.
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BID OBJECTIVE 4 - ACCESS AND FACILITIES

Event Accessibility - Bury Pride

As part of the BID’s ongoing commitment to improve
access and facilities to ensure everyone feels welcome and
included in the activities and events in Bury town centre,
Bury BID supported Bury Pride with initiatives that included:
high visibility vests for stewards, accessible toilets and BSL
interpreters for the event space.

Take a Seat Initiative

The BID supported the Take a Seat initiative that encourages
businesses to provide customers with a comfortable place to rest
should they need it. This initiative ensures that older adults and
those who require extra assistance can live in environments that
provide support for their well-being. It encourages more older
people to visit local shops and businesses.

You're Bury
welcome

Discover Northern culture, British
eritage and international food & drink

WHATS ON —

TODAYS WEATHER:

CURRENT WEATHER

19°C Light rain

DiscoverBury.co.uk

The first year of the BID term (2022-2023) saw the creation
and launch of Discover Bury website - the online hub
promoting everything that is happening in and around Bury
town centre.

In 2023-2024 the website continues fo attract more and
more visitors with thousands using the website to find out
about events such as the Knife Angel, Bury Comic Con and
Bury BID 10K.

The Comic Con digital campaign (May 2024) drove over
9000 people to click through to the website for more
information. The campaign running up to and during the
Knife Angel’s visit saw visitors increase from 600 (Jan 2024)
to 2800 (February 2024) and peaking at 8600 during March.

Maintaining and growing strong visitor numbers to the site
and increasing social media following are two of the main
objectives of the 2024-2025 business and marketing plans.

20,000 45,000

VISITORS SINCE LAUNCH PAGE VIEWS SINCE LAUNCH

900+ 750+ 600+

INSTAGRAM FACEBOOK LINKEDIN
FOLLOWERS FOLLOWERS FOLLOWERS
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Bury BID Team

Nigel Shields has been in position since November 2023 as
the Town Centre Director. Sally Boyd joined as Marketing
and Communications Manager in July 2024 and Alex Fuller
as Project Manager in August 2024.

Two T-level Business students from Bury College have been
working with the Bury BID Team and gaining practical
experience and understanding of how the BID supports
local businesses.

Purple Flag

Bury is celebrating as it proudly receives the Purple Flag
again for its commitment to creating a dynamic, secure,
vibrant evening and night-time economy. The Purple
Flag - similar o the Blue Flag for beaches - aims to
raise the standard and broaden the appeal of town and
city centres between the hours of 50m and 5am.

This prestigious award highlights Bury’s blend of
entertainment, dining and culture, all while ensuring
the safety and well-being of residents and visitors in
the evening and night-time economy.

“Our Purple Flag Award shows that we're a safe town
centre and borough and doing all we can to keep our
reputation as a welcoming place to visit.

“The council, the police, Bury BID, transport operators,
town centre businesses and our dedicated street
pastors are all working together to make sure that the
town centre offers a welcoming and enjoyable night
out.” - ClIr Sandra Walmsley, Bury Council

Working Groups

Bury BID organise and provide businesses with the
opportunity of attending working groups:

» Events Group
o Marketing Group
» Town Centre Management Group

These groups meet monthly and are a great way to share
information and promote collaborative working. These
groups are aligned with the objectives of the Bury BID
business plan.
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BURY BID TEAM

Nigel Shields
Town Centre Director

BURY BID BOARD

Victoria Robinson
BID Chair
The Met

Arnold Wilcox-Wood
The Rock Shopping Centre

Fiona Gaskell
Clough & Willis

Sally Boyd
Marketing and
Communications Manager

Coleen Rhodes
BID Vice Chair
David Spruce Footwear

Lee Kenny
East Lancashire Railway

Jen Smith
Broad Street Social

Alex Fuller
Projects Manager

Michael Shroot
BID Vice Chair
Woodcocks Haworth & Nuttall Solicitors

Angela Tierney
Mill Gate

Victoria Kay
Barista

Louise Jackson Sarah Porru

Wax and Beans Bury Council
BOARD OBSERVERS
David Catterall Lisa Peet

Bury Council Horsfield & Smith

Jill Youlton Grace Igoe

Bury Council Transport for Greater Manchester
Finance

Bury BID Financial Summary: July 2023-July 2024

BID INCOME 2024 2023

The BID is in a strong position to deliver

BID Levy Income £306,493 £316,331 BID fown centre projects, that will generate
Other Income £103,786 £32,960 increased footfall and profile for the town in
Total Income £410,279 £349,291

the BID’s third year and beyond.
BID EXPENDITURE More detailed financial information can be
found in the documents sections of the Bury
BID website. If you would like any additional
information, please contact Nigel Shields
(Town Centre Director).

Enhance/Support/Creative/Promote £155,430 £69,015
Project Delivery Management & Overheads  £90,518 £123,116
Total Expenditure £245,948 £192,131

RESERVES CARRIED FORWARD The unaudited accounts have been

prepared by independent accountants

£164,331 Horsfield and Smith.

BID Project delivery allocation for year 2 £157,160

ZyBurg
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